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ACADEMIC QUALIFICATIONS


Ph.D. (Business Administration) University of Minnesota, March 1975.

M.S. (Business Administration) University of Minnesota, June 1972.

B. Econ. (First Class Honors or Summa Cum Laude), University of Malaya, June 1970.

EMPLOYMENT RECORD
Genevieve Albers Professor, Albers School of Business and Economics, Seattle University, from 2004 to 2006.
Marketing Program Director, Seattle University.
Robert D. O’Brien Chair from July 1991 to June 1993.

Professor, Albers School of Business, Seattle University, September 1986 to present.

Associate Professor, Albers School of Business, Seattle University, September 1980 to August 1986.

Associate Professor, College of Business, Mankato State University, July 1979 to June 1980.

Acting Chairman, Department of Business Administration, University of Singapore, June 1978.

Senior Lecturer (equivalent to Associate Professor), School of Accountancy and Business Administration, June 1978 to June 1979.

Lecturer (equivalent to Assistant Professor), School of Accountancy and Business Administration, University of Singapore, February 1974 to December 1977.

Teaching Assistant, School of Management, University of Minnesota, 1972 to 1973.

Tutor, Faculty of Economics and Administration, University of Malaya, April to July 1970.

CONSULTING PROFILE
Consultant to the Boeing Company, June 1996 to August 1996.

Consultant to the Automobile Association of  Singapore, 1994.

Statistical Consultant to various parties.

Consultant to Alitalia Airlines, 1976 to 1978.

Consultant to Applied Research Corporation, Singapore, 1977.

Honorary Consultant to the University of Singapore Cooperative Bookstore, Ltd., 1976 to 1979.

HONORS AND AWARDS
2011:    Lifetime Achievement Award by the Cornell Hospitality Quarterly
1996:    Boeing Faculty Fellow
1989:
Faculty Scholar of the Year

1986:
Faculty Scholar of the Year

1983:
Elected Professor of the Year by the M.B.A. students at Seattle University.

1974:
Elected by the Dean to membership in the National Honorary Society of the American                  Decision Science Institute, 

1972:
Elected by the Dean to membership in ALPHA IOTA DELTA and BETA GAMMA SIGMA, national honorary societies.

1970:


· Awarded First Class Honors (Summa Cum Laude) in Economics, University of Malaya

· Awarded the Central Bank of Malaya 10th Anniversary Commemorative Gold Medal for being the top economics graduate (graduating class of approximately 250) from the University of Malaya

· Awarded the Departmental Prize (Applied Economics)

· Awarded the University Prize

· Awarded the following scholarships (all accepted): 

· Fulbright-Hays Scholarship administered through the American Embassy in Malaysia

· Ford Foundation Scholarship administered through the University of Wisconsin (Madison)

· Tuition Scholarship awarded by the University of Minnesota

· 1969:   Appointed Senior Scholar, Faculty of Economics and Administration, University of                               Malaya.

· 1968:


· First Year University of Malaya examinations.  Best student in the Faculty of Economics               and Administration (class of approximately 350)

· Awarded the M$1,000 Development and Commercial Bank Prize

· Appointed Intermediate Scholar, Faculty of Economics and Administration, University of Malaya
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Rex S. Toh (2008).  “Guests’ Meetings and Hotel Group Room Reservations.”  A chapter in Tourism Management: Analysis, Behavior, and Strategy. Edited by Arch Woodside and Drew Martin.  CABI Publishing: Cambridge, MA., pp. 302-317, February 2008.  
Rex S. Toh and Michael Y. Hu, Basic Business Statistics: An Intuitive Approach.  West Publishing Company, January 1991.
Michael Y. Hu and Rex S. Toh, Study Guide to Accompany Toh and Hu’s Basic Business Statistics: An Intuitive Approach.  West Publishing Company, May 1991.

Rex S. Toh, Editor, Focus on Transportation.  Published by the British Chartered Institute of Transport (Singapore Division), 1976.

REFEREED PROCEEDINGS
“Tourism Rejuvenation in Australia.”  Published in Modelling and Simulation Society of Australia and New Zealand, Inc.  Conference Proceedings, Townsville, Australia, July 14-17, 2003.  Co-authored with Christine Lim and Juergen Gnoth.  
"Perishable Asset Revenue Management: Internet Marketing Strategies."  6th Annual Air Transport Research Society Conference, Seattle WA, July 14-16, 2002.

“Airline Deregulation and the Effects on Advertising Copy for Three Target Markets.”  Eight World Marketing Congress, Kuala Lumpur, June 24-27, 1997.  Co-authored with William G. Browne

“Towards an International Open Skies Regime: Advances, Impediments, and Impacts.”  Air Transport Research Group Conference, June 25-27, 1997, Vancouver, Canada.

William G. Browne and Rex S. Toh, “Airline Deregulation, Segmentation, and Changes in Magazine Advertising Copy.” Proceedings of the Seventh Bi-Annual World Marketing Congress, Melbourne, Australia, July 6-10, 1995.

William G. Browne, Rex S. Toh, and Michael Y. Hu, “Growth of Frequent-Flier Programs: Learning From Experience.”  Proceedings of the Seventh Bi-Annual World Marketing Congress, Melbourne, Australia, July 6-10, 1995.  

Rex S. Toh and Michael Y. Hu, “Two-Stage Market Segmentation Approach to the Identification of Frequent Fliers in Airline Travel: A Multiple Discriminant Analysis.” Proceedings of the Midwest Decision Sciences Institute Meeting, Minneapolis, May 2-4, 1990.

Michael Y. Hu, Rex S. Toh, and Fisher S., “Surveys Versus Diaries in Measuring Consumption: Some Further Evidence.”  Proceedings of the 1988 Annual Meeting of the Decision Sciences Institute, Las Vegas, November 21- 23, 1988.

NON-REFEREED PUBLICATIONS
David W. Arnesen, C. Patrick Fleenor, and Rex S. Toh, “The Ethical Dimensions of Airline Frequent-Flier Programs.” National Conference of the American Business Law Conference/Academy of Legal Studies in Business, August 1994. 

Rex S. Toh, C. Patrick Fleenor, and David W. Arnesen, “Frequent-Flier Programs: The Problem of Corporate Abuse.” Working Paper Series #323.92, ASBE, Seattle University.

Rex S. Toh, Total Cost Distribution Analysis.” AIESEC Symposium on Cargo Movement by Air and Sea, Singapore, September 1976.  

Rex S. Toh, “Murphy Motor Freight Lines, Inc. (A): Targeting for Freight.”  Case and Solutions. Harvard Case Clearing House, 1974.

EDITORIAL ACTIVITIES
Member, Editorial Board, Journal of Travel Research.
Member, Editorial Board, Cornell HRA Quarterly. Given Lifetime Achievement Award.  2011.
Member, Editorial Board, Tourism Analysis.
Served on the Editorial Board of the Annals of Tourism Research from 2001-2005.
Served as Editor for the British Chartered Institute of Transport (Singapore Division), 1976.

Served on the Editorial Review Committee for the Grosvenor Plowman Proceedings of the American Society of Traffic and Transportation Annual Conference, 1982.

PROFESSIONAL SERVICE
Advisor/Secretary/Treasurer of the Seattle University Chapter of BETA GAMMA SIGMA, the National Honorary Society for Business Administration, 1982-1987. 

COURSES TAUGHT:

· Marketing Research 

· Principles of Marketing

· Transportation/Logistics

· Airline Management

· Introductory Statistics

· Intermediate Statistics

· Management Science

· International Marketing
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